
MARKETING AUTOMATION       C R E A T I V E  G U I D E L I N E S

A L L  T E M P L A T E S

All templates are built using 3Birds Automation Platform merge fields. 
This includes all links (excluding MI content), logo images, Footer info, store name info and alt tags. 

Alt Tag merge fields 
for store names, 
makes, models, etc.
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Lead Accelerator - Trade In. Trade Up.

Name, Points and Values personalization. 

Targeted to appear when points are greater 
than 0, to avoid 0 balances showing up in 
the creative.

Contains a custom param within the app to 
add commas into the point totals.

Model and Point Value personalization.

Targeted to appear when point values 
are greater than $100, otherwise fallback 
appears.

Model Count and MODEL-based inventory 
personalization in pods.

Model count uses website native API to pull 
inventory numbers based on model merge 
field. The pods personalize based on the 
same merge field and populate inventory 
based on index #1-4 if available.

First Name, Vehicle Model, Vehicle Image
and Vehicle Features personalization. 

Targeted to the brand, so all Hyundai stores 
can use the same creative. CSV file contains 
both vehicle images and features. Must be 
updated when new models come out or are 
updated.
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Lead Accelerator - Day 48

Point Value personalization.

Targeted to appear when point values 
are greater than $100, otherwise fallback 
appears.

Model Count and MODEL-based inventory 
personalization in pods.

Model count uses website native API to pull 
inventory numbers based on model merge 
field. The pods personalize based on the 
same merge field and populate inventory 
based on index #1-4 if available.

First Name, Vehicle Model, Vehicle Image 
personalization. 

Targeted to the brand, so all Hyundai stores 
can use the same creative. Using the same 
CSV file as Trade In Trade Up, but only 
bringing int the vehicle image.

Name, Points and Values personalization. 

Targeted to appear when points are greater 
than 0, to avoid 0 balances showing up in 
the creative.

Contains a custom param within the app to 
add commas into the point totals.
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Lead Accelerator - Day 69

Point Value personalization.

Targeted to appear when point values 
are greater than $100, otherwise fallback 
appears.

Model Count and MODEL-based inventory 
personalization in pods.

Model count uses website native API to pull 
inventory numbers based on model merge 
field. The pods personalize based on the 
same merge field and populate inventory 
based on index #1-4 if available.

First Name, Vehicle Model, Vehicle Image 
personalization. 

Targeted to the brand, so all Hyundai stores 
can use the same creative. Using the same 
CSV file as Trade In Trade Up, but only 
bringing int the vehicle image.

Name, Points and Values personalization. 

Targeted to appear when points are greater 
than 0, to avoid 0 balances showing up in 
the creative.

Contains a custom param within the app to 
add commas into the point totals.
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Lead Accelerator - Lineup

Point Value personalization.

Targeted to appear when point values 
are greater than $100, otherwise fallback 
appears.

Vehicle Lineup Image personalization. 

Targeted to the brand, so all Hyundai stores 
can use the same creative. Image targeting, 
no CSV in use.

Name, Points and Values personalization. 

Targeted to appear when points are greater 
than 0, to avoid 0 balances showing up in 
the creative.

Contains a custom param within the app to 
add commas into the point totals.
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Lead Accelerator - Pre-Owned 30 day

Point Value personalization.

Targeted to appear when point values 
are greater than $100, otherwise fallback 
appears.

MAKE-based inventory personalization 
in pods.

The pods personalize based on the Make 
field, so if a customer looked at a specific 
pre-owned make they would see 3 pods of 
the same make - if applicable.

First Name and Pre-Owned inventory 
count personalization. 

Targeted to the store so each Hall store 
will have a unique API connected to feed 
inventory counts.

Contains a custom param within the app to 
add commas into the vehicle count.

Name, Points and Values personalization. 

Targeted to appear when points are greater 
than 0, to avoid 0 balances showing up in 
the creative.

Contains a custom param within the app to 
add commas into the point totals.
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Service Accelerator - Why Service

Make and Hall Rewards Value 
personalzation. 

Genuine <Make> Parts... personalizes 
to each make, and the Hall Rewards 
messaging updates if points are between 
$5 - $300. If not, generic points creative 
appears.

Name, Points and Values personalization. 

Targeted to appear when points are greater 
than 0, to avoid 0 balances showing up in 
the creative.

Contains a custom param within the app to 
add commas into the point totals.

CSV and merge field personalization

The map image is static, but the store name 
and store hours are merge fields. Eventually 
the map image will become a CSV.

The hours merge field does not break them 
to separate lines, so there is a custom script 
formatting the hours within the app.



MARKETING AUTOMATION       C R E A T I V E  G U I D E L I N E S

Service Accelerator - Active

CSV and merge field personalization

The map image is static, but the store name 
and store hours are merge fields. Eventually 
the map image will become a CSV.

The hours merge field does not break them 
to separate lines, so there is a custom script 
formatting the hours within the app.

Hall Rewards Point Value personalization. 

The header will switch out to show the 
recipient their point value if above $50. If 
under, a fallback header will appear.

Name, Points and Values personalization. 

Targeted to appear when points are greater 
than 0, to avoid 0 balances showing up in 
the creative.

Contains a custom param within the app to 
add commas into the point totals.
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Service Accelerator - At Risk

Model Personalization. 

This header only has model personalization 
with a static fallback of “Vehicle”.

Name, Points and Values personalization. 

Targeted to appear when points are greater 
than 0, to avoid 0 balances showing up in 
the creative.

Contains a custom param within the app to 
add commas into the point totals.
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Service Accelerator - Inactive

Oil Change Coupon targeting

The Oil Change coupon is set up to show 
a set base price as the static image. If 
the customer has more than $75 in Hall 
Rewards points, the coupon switches and 
shows “FREE” messaging.

First Name, Last Service Date, Make 
& Model personalization. 

All personalization comes from merge 
fields, however the date merge field is 
non-standardized so a custom script is 
used to format the date as MM/DD/YYYY.

Name, Points and Values personalization. 

Targeted to appear when points are greater 
than 0, to avoid 0 balances showing up in 
the creative.

Contains a custom param within the app to 
add commas into the point totals.

Hall Rewards Points value personalization. 

This section personalizes with the 
customer’s Hall Rewards points value if 
under $75. If over, it dissapears and the 
coupon switches.



MARKETING AUTOMATION       C R E A T I V E  G U I D E L I N E S

Service Accelerator - Lost

Google Star Rating personalization.

The Google Star Rating and star are built 
within MI as an image and inserted inline 
with the live text. The image is targeted per 
store. 

Eventually we want to find a way to merge 
this in and not rely on manual updates.

First name and Model personalization. 

The header will switches out to generic 
messaging if neither is present.

Name, Points and Values personalization. 

Targeted to appear when points are greater 
than 0, to avoid 0 balances showing up in 
the creative.

Contains a custom param within the app to 
add commas into the point totals.

Hall Rewards Points value personalization. 

This section personalizes with the 
customer’s Hall Rewards points value if 
between $5 & $300. If over, generic Hall 
Rewards messaging appears.
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Service Accelerator - Review

Service Manager link personalization

The service manager link is using MI to 
target a custom  mailto, so the template 
can be used across stores without the need 
for a static link.

Hall Rewards Points personalization. 

The header will show customer point values 
if above 1,000.
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A L L  T E M P L A T E S  -  C O D E

All templates contain UTM tracking, Visual IQ tracking, 3birds SES attribution and various tracking pixels.

3 B I R D S  A U T O M A T I O N  L I N K

<a ses:tags=”campaign:lead-accelerator-48day;content:loyalty_account;handraiser:no;type=image”

href=”https://t.myvisualiq.net/click_pixel?et=c&ago=212&ao=811&aca=-9&si={contactfield=c_client_

id}&ci=-9&pi=-9&ad=-9&sv1=-9&advt=-9&chnl=-9&vndr=1352&sz=428&u={contactfield=d_client_

group}|{contactfield=d_client|true}||_Individual_Sales_Day48&red=http://www.movable-ink-9201.com/p/

cp/483e42587b644f14/c?mi_u={contactfield=c_customer_id}&mi_name={contactfield=firstname}&mi_rewards_

balance={contactfield=c_loyalty_balance}&mi_rewards_value={contactfield=c_loyalty_value}&url=http%3A//

www.movable-ink-9201.com/p/rp/e58236d8078f9054/url?utm_source=3birds&utm_medium=email&utm_

campaign={contactfield=c_customer}_hallhyundai_leadaccelerator48day”>

S E S  3 B I R D S  L I N K  A T T R I B U T I O N

ses:tags=”campaign:lead-accelerator-48day;content:loyalty_account;handraiser:no;type=image”

campaign:lead-accelerator-48day - Template ID.

content:loyalty_account - Content ID (loyalty account, featured vehicle-cta, etc) .

handraiser:no - Yes/No based on the content being engaged.

type=image - Content type.

V I S U A L  I Q  A T T R I B U T I O N

https://t.myvisualiq.net/click_pixel?et=c&ago=212&ao=811&aca=-9&si={contactfield=c_client_id}&ci=-9&pi=-

9&ad=-9&sv1=-9&advt=-9&chnl=-9&vndr=1352&sz=428&u={contactfield=d_client_group}|{contactfield=d_

client|true}||_Individual_Sales_Day48&red=

{contactfield=d_client_group} - Brings in Group name.

{contactfield=d_client|true} - Brings in Store name.

Individual_Sales_Day48 - Unique template label.

U T M  ( G O O G L E  A N A LY T I C S )  T R A C K I N G

?utm_source=3birds&utm_medium=email&utm_campaign={contactfield=c_customer}_hallhyundai_

leadaccelerator48day

utm_source=3birds - Source remains the same.

utm_medium=email - Medium remains the same. 

utm_campaign={contactfield=c_customer}_hallhyundai_leadaccelerator48day - Campaign merges in 

based on store, however it’s still a hurdle in full automation due to the static ID.

S T A N D A R D  L I N K

<a href=”http://www.movable-ink-9201.com/p/cp/483e42587b644f14/c?mi_u={contactfield=c_customer_

id}&mi_name={contactfield=firstname}&mi_rewards_balance={contactfield=c_loyalty_balance}&mi_rewards_

value={contactfield=c_loyalty_value}&url=http%3A//www.movable-ink-9201.com/p/rp/e58236d8078f9054/

url”>


