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A showcase of
2020’s best email.

2020 was a challenging yet remarkable year for

our industry. Email marketers worldwide were, and
remain, incredibly agile, manoeuvring seamlessly to
remote working whilst maintaining rigorous sending
schedules and bolstering online sales. The skill,
dedication and creativity of CRM and marketing
teams has been a joy to witness. Out of challenging
times has come mastery and success.

Each year we choose some of the most exceptional
live email campaigns sent throughout the year to
feature in our ‘best of email’ showcase. As digital
transformations surged forwards, and more was
required from the humble email, there's more
exceptional examples than ever to choose from.
We've curated this special collection of emails to
showcase the skills of the teams that created them.
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MICRO RELEVANCY

These micro-moments in email require no data - instead we recognize the
device, operating system or location of email open and display the best content.

Device relevancy

Using Kickdynamic's
operating system detection,
brands can display the
correct App download
button for the device being
used to view the email.

A perfect example for brands
encouraging app downloads
to support in-app bookings
and paperless travel. The
message is clear and the
operating system specific
call-to-action makes it easy
for customers to download
the right app for them.

wl 4G .
mobile-app-soft-launch.html

View in browser

This is Courtney’s |_ N E R

Hello Courtney,

We're excited to announce the launch of our
new LNER app, everything you need for
your journey in the palm of your hand. From
the best prices on tickets to automated
updates on changes to your journey. It is
with you every step of your journey
providing you with a personalised, smarter,
more rewarding experience.

Right now it allows you to travel safely and
with confidence - controlling your entire
journey directly from your mobile.

Download our new app below and
make sure to uninstall your old LNER
Travel Buddy App.

2 Download on

@& App Store

://com.google.androis

PaForename%?%,

kcited to announce the launch of
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journey in the palm of your hand.
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providing you with a

lised, smarter, more rewarding
ce.

w it allows you to travel safely
confidence - controlling your
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ninstall your old LNER Travel
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i" éoééle Play

V4E19%

An enticing offer to encourage
app shopping, supported by

a device specific app store
call-to-action. This is a clear,
focused and effective email
that encouraged openers to
take action and download the
Topshop app.

11189

{ Inbox  20% off full price on th...

209 I‘FF
WHEN YOU SHOP TFHIE APP

FULL PRICE STYLES ONLY | ENDS MIDNIGHT GMT

GETAPPY20 al eckout before midni tonight..

#  Download on the

App Store

USE CODE: @EMIPWZ@& —

OPSHOP

)% OFF

iYDUSHOPﬁHEAPP
E CODE: GETAPPT20 B

HCE STYLES ONLY | ENDS MIDNIGHT GMT

| chg\e Play

SHOP NOW

PLORE OUR INSTAGRAM
BTOPSHOPSTYLE

Perfect for brands that want to encourage their
subscribers to download their app! We love
these two emails that put the app download

front and center. This logic can be just as
powerful in banners or even in the footer.



MICRO RELEVANCY

Device targeting

Displaying the right call-to-action
button for the device used to view an
email encourages more clicks. ‘Tap’
messaging for mobile openers increases
mobile clicks compared to using a
standard call-to-action geared towards
desktop openers.

~  Expect to see an 8-15%

~ increase in mobile engagement
with device relevant CTAs

-

READY, SET, GO

Real-life plans are {finally) starting to pile up, so

we're looking for a quick solution to leaving-the-

house style. From clothing sets you can mix and
match to wear-everywhere accessories, we've
got everything you need to enter the world once

more.

Tap to Shop

urro

FINAL o FINAL
CLEARANCE: o CLEARANCE

FURTHERREDUCTIONS ENEWSTYIESADDED

give an innately vintage trend

a modern revival.

TAP TO SHOP

TAP TO SHOP

(-

Personalizing content on open
without the need for CRM data

is an easy way to make email
content feel that bit more relevant
to each opener. Contextual
content is easy to insertinto any
campaign and can be used time
and time again. These emails are
excellent examples.”

Matt Hayes, Kickdynamic CEO

EFurekal

For more ideas, download our

‘Quick wins' guide...

KX Kickdynamic

Quick wins

SN

to maximise email performance.



https://www.kickdynamic.com/quick-wins/

MICRO RELEVANCY

Location

For retailers focused on supporting physical stores, a nearest store map that displays the closest stores to the open location is a powerful addition to email.
Upon click, the native map app launches and the recipient has directions to the store closest to them! We love these examples for making the stores the star of the show.

NEW YORK
AVENUE

E, i 3 ) SHIRTS cAsUAL T-M-LEWIN TiES
\< WOMEN MEN  KIDS  SALE fe ou kate spade

N o

NEW IN LINGERIE NIGHTWEAR SWIM
STARTS NOW!

up to
40% off
select
styles in
our stores
& online

SALE

NOW ON

P TO 50% OFF

TRENDY, MEET TIMELESS

Shop timeless classic PUMA sneakers that fit your style. Which sneakers are
your favourite? Click on the style you like most and check back later to see how
other PUMAs are voting.

ALE SALE SALE SA
SALE SALE SALE

SHOP QUICK

THE CHOICE IS YOURS
SHIRTS

FROM £19.95 |

¥ 488 ¥532 ¥ 417 343

HAVE AN

CALI PUMA RIDER PACK RS-X RALPH SAMPSON : I 9 i i
»

BRA FITTING TODAY!

o need to book, just head to your nearest stor

WE ARE BACK ON THE STREETS
Find your closest Store or OutleL

Chiltern

Hills AONB Jratiol b
[ FIND YOUR NEAREST STORE JACKETS ACCESSORIES
Colne Vall BE Basild FROM £99 FROM £5 : s have re- o '
Ragional Park ? ord G - X our stores have re-opened!
Slough Lofidon Canvey isiand Aylesbury (8 we'd love to go shopping with you.
Windsor Grays J
Dartford St Albans atow (we're so close.)
[ Bracknell m 40 | [761]) . R
m Croydon Rochester A4010 m - 7 7
Google i [1os] Map data £2024 chﬁ Wavord Find e P
Hills AONE 2.0 At YOUR NEAREST e e -
e N STORE... Bl e
@ Colne Valley @ = q * né AR
Regional Park Wemh|99? itford 9 fonton ~, BB
THE WHOLE WORLD OF PUMA @ Slough London s i et e R
oogle Windsor Map data ©2019 s @




MICRO RELEVANCY

Weather

Weather targeted content is great

. . o .
for those sendmg to Iarge territories TOPSHOP StUle When vacations were put on hold, Studio.co.uk
with varying weather conditions, or created this brilliant email with everything
to add even more relevancy to an recipients needed for the perfect staycation.
email. Forecasts encourage shopping FASHION FORECAST Ay 7 ; ST The email contained a live 4 day weather
for the weather, and provide useful ARE YOU DRESSED FOR THE WEATHER? Eh ey / X forecast for where the email was opened.
L They couldn't promise perfect weather for the

information for the opener at the same = S S S S staycation but the email itself was pretty perfect!

time. Here's our favourite emails... _ WED

Max 11e Max 132
Min 8° Min 8°

EVERYTHING

NEW-IN FOR THE YOU NEED FOR

THE PERFECT

54% COLD WEATHER STAYCATION

Did it just become winter overnight? Feels that way.

increase in orders 3 ; " . .
Aiow thart 10 suddenbwealdsesin, woutcepoing o Let’s not let the new normal getin The weather feeds add an extra dimension

from weather- HE40 T5 BFaNAFE YOUF WAEIPSBETOr EhE ToWaE the way of a family trip though, to the emails and make the content extra

targeted sends temperatures. See what our new in has in store... because we've gOt everything you
need to staycation for LESS. That's relevant to the cus.tomers, we had lots of staff
right, we've got tonnes of affordable amazed at how this worked so I'm sure the

YAt was JORDAN SHOP NOW camping essentials available, so you customers were just as impressed!”
chilly, products can organise a family adventure
suitable for the without breaking the bank.

cold v_veather were =n We can't promise you sunshine, but
displayed. AT we can bring you bargains!

Lucy Shephard
CRM Manager

Fashion and forecasts go hand in hand. This M b s s I

email from Topshop featured a live multi-day
forecast alongside weather relevant products. ]
We also loved the first name personalization L Bl T g S PR
on the call to action to give the email that little @ : 3 Wi Tomp: Htin Tempe Tee
bit of extra wow factor!



MICRO RELEVANCY

PRETTYLITTLETHING

NEW IN

40% OFF EVERYTHING®

CODE: PROMO40

CLAIM IT NOW

From 1 HTML, PrettyLittleThing displayed
different email content based on the weather
where the email was opened, ensuring the
content was relevant for their customers
wherever they opened!

DRESSES SALE

PRETTYLITTLETHING

NEW IN DRESSES SALE

40% OFF EVERYTHING’

CODE: PROMO40

60% OFF YOUR FIRST APP ORDER WITH APP60 - TAP TO DOWNLOAD

BELOW
20°C

69% more clicks
102% uplift over non
weather targeted version

g

gy
wnma, o

|0l i g

“We wanted an easy solution to make content
relevant to every customer based on the
weather where they open. In hotter climates
we show popular summer categories and when
it's cooler we show popular winter categories.
The hero image displayed is based on the
temperature too. By showing weather specific
content, we recorded a huge increase in clicks.”

Whatever the weather, we've got the dress for you.
If it's heatin' up and you want to show a little more
skin or if you wanna layer up that staple shirt dress
with your fave knit - shop the dresses you need RN.

SHOP DRESSES

Olivia Shanu-Wilson
Senior CRM Executive

00

DRESSES lll SLEEVE

NEW LOOK

15F Tk Tt INehTSh The hero of this email was a 3-day

live weather forecast built using
custom icons and an attractive,
summery colour palette. This
gorgeous summer edit email was
perfect to launch the summer
collection and to make the most of
the sunny weather!

NEW IN WOMENS SHOES MENS

“The weather targeting

feature is a great way to create
engaging content which is

very relevant at the time of
opening the email, making sure
customers have the latest styles
no matter what the weather!"”

SHOP SUMMER EDIT

Zoe Bruton, CRM Loyalty
Assistant, New Look

Pssst!

There's loads of data and options
to chose from when displaying live
weather information. Feels like
temperature, UV index, wind direction
and speed are all popular inclusions.

YOUR LOCAL
UV INDEX IS

8

YOUR LOCAL
TEMPERATURE IS

22°C

SHOP SUMMER EDIT




Countdown timers.

Timers are a tried, tested and loved tool for email marketers. Timers are used for everything from countdowns to webinars to the end of Black Friday.
As a powerful visual tool, timers build anticipation and encourage action. They can look pretty snazzy too. Here's some of our 2020 favourites...

01:23: 15

HOURS  MINUTES  SECONDS

No tricks, just treats! Get 20% OFF EVERYTHING

This colour fade timer is
everything! We loved the use of
colour which was totally in keeping
with the rest of the email. Timers
are typically one colour so this
really caught our eye!

Timers in triggers prompt
openers to take action. In this
triggered email the countdown
timer is the hero. We particularly
loved the cheeky messaging
referencing the timer.

This garishly green countdown
timer certainly packed a
Halloween punch, particularly
when paired with first name
image personalization and
bold messaging.

Q BULK
POWDERS

PROTEIN SPORTS HEALTH WEIGHT LOSS  FOODS

60% OFF

ALL CREATINES

SHOP NOW -

TIME REMAINING TO CLAIM THIS DEAL

Q9 Hours 52 mins 37 secs

The clear messaging of the time
remaining to claim the ‘deal of
the day’ bagged bulk™ a spot in
the top 5! We also love the dark,
monochrome style and stripped
back design.

g?)()l.l

AVENUE

NEW IN LINGERIE

ENDING SOON

: 00 : 56

HOURS MINUTES SECONDS

OB ERE
DAY

20%OFF -

.> EVERYTHING

NIGHTWEAR CHRISTMAS

@shentaniobeckford

Go bold or go home. This pretty
pink timer certainly packed a
punch. Clear messaging, integrated
design and perfect positioning.

We loved this timer that switched
out to a winback message when

it hit 00:00:00 - a great way to
encourage clicks even when the
offer is over!



Customer feedback

- W
PbuUlK oux - y
— AVENUE — "
“Timers are great for creating urgency “We continue to see a strong uplift '
and driving click throughs, especially in CTR and conversion every time we “--\%/ 2 /
for limited-time-only deals. The ease of use timers on key promotions to drive 16 Days Until
setting these up has meant that they're in urgency. They're now a key part of our December 25
every ‘Deal of the day’ email we send.” email strategy!” )
=

Emily Brown, Senior CRM Executive Natasha Henson, Digital Marketing Manager

Pssst!

Timers don't have to always contain days/
hours/minutes/seconds. Check out this
simple example counting down the
days until Christmas.

Results

29% increase in revenue
20% increase in AOV



TIME

Timed content

Changing content in an email after it has been sent skyrockets engagement in the inbox.
Open and click through rates surge as customers re-open to see the latest content, offers
or deals. Timed offers or daily deals are strong strategies to keep customers opening...

TED BAKER

00 28

NEW OFFER IN:

&

CHECK BACK AT 10AM

LET THE COUNTDOWN BEGIN

A full week of offers might sound excessive, but we think you deserve it. We clso believe in a litle
mystery though, so won't be telling you what they are until they launch (sorry not sorry). All will be
revealed by the dotes below, so be sure fo check back on this email to secure a steal.

Shop Now

CHECK BACK AT
10AM

Shop Women's

Shop Kids

B

Refer o Friend

TED BAKER

Women

NEW OFFER IN:

22 00 )

RECEIVE A FREE

When you spend £40 on cosmelics

THE CLOCK IS TICKING.

LET THE COUNTDOWN BEGIN

A full week of offers might sound excessive, but we think you deserve it. We also believe in a little
mystery though, so won't be telling you what they are unfil they launch (sorry not sorry]. All will be

revealed by the dates below, so be sure to check back on this email to secure a steal.

REVEALED TOMORROW
10AM

Shop Women's

Shop Kids

Reler a Friend

MOST
IMPRESSIVE
ECOMMERCE
CAMPAIGN
Dotties 2020

‘Women

NEW OFFER IN: AO 02 ; 2 ]

25% OFF

HOMEWARE & GIFTS

THE COUNTDOWN BEGINS.

LET THE COUNTDOWN BEGIN

A full week of offers might sound excessive, but we think you deserve it. We also believe in a litfle
mystery though, so won't be telling you what they are until they launch (sorry not sorry). All will be
revealed by the dates below, so be sure to check back on this email to secure a steal.

(@®)

YOU SNOOZE,
YOU LOSE

Shop Women's

Shop Kids

This Ted Baker email changed multiple
times over a few days. Customers loved
it and kept coming back for more.
The results were fantastic!

TED BAKER

 swormeroon

e b
i HHH
d J': 1

LET THE COUNTDOWN BEGIN

A full week of offers might sound excessive, but we think you deserve it. We also believe in o litfle
mystery though, so won't be telling you what they are until they launch (sorry not sorry). All will be
revealed by the dates below, so be sure to check back on this email to secure a steal

OOPS, YOU MISSED
THIS ONE

YOU SNOOZE,
YOU LOSE

Shop Women's Shop Men's

Shop Kids. Shop Outlet

Returns

10



TIME

@ To build anticipation for Black Friday, the team at Topman sent out an early
= NEW LOOK — NEW LOOK access Black Friday email with the content ‘locked’. The following morning the

e o T T T e content unlocked when the deals went live. Customers rushed back to re-open

the email the next morning.
13h 39m 07s

o, v TOPMAN
4TREAT OFTHE DAY |

- 'o"%ﬁ

BLACH FRIDAY
STARTS EARLY

S £1.99 EXPRESS DELIVERY Z

F‘ \\

{ A¥

GOOD NEWS: our offers have been unlocked! Take a
As one of our most loyal customers, we wanted to look below and be the first to shop the best TOPMAN
give you a heads-up that Black Friday starts early at Black Friday deals. What are you waiting for!

Topman this year! So, from tomorrow morning, you

New Look showcased daily deals in the lead up to Black Friday. They sent a daily email which updated
at midnight to show the deal for the next day. The timer showed how long left to shop the current deal.

get to shop all our best deals before anyone else.

()

UNLOCKED TOMORROW
MORNING

(5

UNLOGKED TOMORROW i TW“I'I . Ay

MORNING B -

Reésults

25% increase in total opens
180% more orders vs. control
Over 190% more revenue vs. control
26% increase in revenue




SOCIAL SIGNALS

Social signals

Social signals are relatively new in the inbox but they are fast becoming a popular feature! Displaying the live engagement on a section of an email adds real social proof
to email content and encourages more openers to click through. Subscribers love social signals - proven by consistently higher click through and conversion rates.

ormers Fgﬁgggg}ﬂ CharlotteTilbury
&2t 1903 We loved the addition of social signals to NEWIN MAKEUP SKINCARE BESTSELLERS HOW-TO ABOUTCRANLOTTE The fabulous Charlotte Tilbury included social
Christmas~ Hampers Tea  Food  Biscults  Chocolate  Wine elevate this Christmas email from Fortnum ' CHARLOTTE'S BIG SUMMER SALE signals over products in their big summer sale
& Mason. Famous for their delicious food, ENDS MONDAY! NOW A MAGICAL 409 OFF! email. The number of clicks on each product
Fortnum & Mason asked their customers to : ' ..

\ | — — updated live at every open. We particularly

, loved the rose gold design and that the
e products further down the email had a high
number of clicks.

Fortnum's Christmas Favourites vote for their favourite: chocolate or cheese?

A difficult choice but an outstanding email!

What's Yours?

Hurry darlings, discover and shop the magic of Charlotte’s BIG SUMMER SALE,

H o H H h I X | h il A |
At Christmas, feasting isn't just accepted, it's downright encouraged. Which is ”SOC’aI S'gnals were ’mplemented ’nto our ROW:with @ magical 40% OFF" exclushely IS LEEiE R
why our festive favourites are a mouth-watering list of our most indulgent . . SHOP NOW
creations; and among them always, chocolate and cheese. Christmas wouldn't ema'l Strategy as a Way to ’ncrease CUStomer

be right without them.

engagement, CTR, and as a way to stay

. . . 9 2466
Consider our Dark Chocolate & Raspberry Fondue Pot and our Fortnum's re’evant In the mOSt efflClent Way pOSSlble. “"‘"m:eﬂw‘:m l
Stilton Jar. Both richly decadent jars of deliciousness, it's not difficult to see Q Q 9 How!
why they inspire such fervent passion amongst all who taste them. Rea”y exc’ted to see Where Strateg 1es ’,ke “
this will take our emails in 2021.” [ [
e one geisyonrote? J F Email Marketing Manager, Fortnum & Mason d
enny Farrar, Emai b (1] & . o o
M , Ilove this email -it’s got the real
NEW! QUEEN OF GLOW )
COLLAGEN LIP BATH KIT MAKEUP SECRETS wow factor. Not only does it
Bathe your lips in MOISTURE with Creale a GOLDEN, SUPERMODEL .
Cli g f GLOBALLY GAZE, , GLOWING
81 4(y Loxgogz\:a;;g?_ip Bath shades, GHEEKBS::;O::U peachy-pink, lool( gr eat’ the engagement ls
including the AWARD-WINNING LUSCIOUS LIPS with this iconi
L4 O PH:S&«UT:IATEhL:z! They are the secret to beauty kit featuring lh\:due:ng? gli:»w fantastic t()(). I love it When theil‘
increase in CliCkS on a GLOSSY, LUSCIOUS lip look Luxury Palette, Collagen Lip Bath and
R for every occasion this SUMMER! Goldgasm Beauty Light Wand! . . ) D)
the hero image(s) emails land in my inbox. ’'m
compared to the 84 S(y . v
: , following days' Y ) such a fan of this brand!
Dark Chocolate & Traditional Potted il increase in clicks on the 1101 | 730 . .
Raheiin Bois Stilton Jar emai 4 “%";‘m m’,",',:‘:‘m,_“f‘m Jordan Sawyer, Head of Account Management, Kickdynamic
hero image(s) compared
to the following
Tuesday's email [‘ 1
! e
NEW! THE ULTIMATE NEW! THE ICON EYE & LIP KIT
SUPERSTAR LIP KIT THE DAY LOOK
The secret to SUMMER POUT Charlotte's FAMOUS lcon

PERFECTION! Pair vour two favourite nalette loved by Sofia Tilbury



SOCIAL SIGNALS

MOBILESEk

MEN
The smart phone people

PUMA invited customers to vote for

their favourite classic sneaker and
the number of likes for each product
updated live. We loved the social
feel of this email with the heart icon
next to the number of votes!

Available

Only on these Leading Deals

EXCLUSIVE TO EMAIL:
USE CODE

DROPI15

FOR £10 OFF UPFRONT

GOREVIEWS 47

Order in 09 hours 52 mins 05 secs for FREE next day delivery

Apple iPhone XS sacs 0 _"'"""'

23 Customer Reviews

TRENDY, MEET TIMELESS

Shop timeless classic PUMA sneakers that fit your style. Which sneakers are
your favourite? Click on the style you like most and check back later to see how
other PUMAs are voting.

THE CHOICE IS YOURS Unlimited £26.00
minutes Monthly Cost
L LH ® 417 “The social signal email was the first of a 22GB £110.00
ﬁ ;ﬁ ‘ number of collaborations we've done with Data uwirlﬁncl;%?t
. S = Kickdynamic this year. Through our A/B @ &

PUMA RIDER PACK RS-X RALPH SAMPSON

testing, we can see that all of our collaborations
have led to a noticeable increase in customer
engagement, but we were particularly happy
with this one as we and other customers could
see the engagement levels increasing in real
time, and we were able to generate some real

LEARN MORE

Only 2560 Available on this deal

466

samsung Galaxy $20 :scs 8

buzz from it. Definitely looking forward to Hi:]!!!mted %ggygs?
continuing the partnership in 2021.”
45cB £135.00
Tk
me@RO

THE WHOLE WORLD OF PUMA
LEARN MORE
Only 250 Available on this deal

Whether you need new lifestyle kicks or trainers to do sports. Find a whale world
of PUMA sneakers for men and women on PUMA com. Show off your own new
kicks and mention us on Instagram @PUMA to get featured online.

WE ARE BACK ON THE STREETS
Find your closest Store or Outiet.

David Witts
Online Marketing Manager
eCommerce Europe

e

Apple iPhone 11 2scs

133 Customer Reviews

Unlimited

minutes

Chiftern
Hills AONB Watford =

Colne Valley % 2 Basildon 64GB
Regional Park ford o
Slough Lofndon e Canvey Island

Windsar P rava r 1

Mobiles.co.uk overlay the live 'Customer's
clicked' count over products showcased in the
email. This adds lie social proofing to their
emails and encourages customers to click.

Customers
Clicked

(466>

Customer
A Q

25% increase in total opens
180% more orders vs. control
Over 190% more revenue vs. control
26% increase in revenue



SOCIAL SIGNALS

Products featured in this email sold The vower of social
@ P * out in record time when they were l

1."‘"’""7_""_ A ¥ released initially. In this 'Back by Signals in the iﬂbOXo

F
/ Popular Demand' email, popular

s oris Ao Sunenily BrowsgiThie products were featured with live click

Product
counts overlaid.
Men's Original Insulated Sherpa Shoe

s
Back éy Popular

66 , Ty‘ i
‘LEW

Live content has helped us P e bm g
add more urgency to our | ‘
emails and made our emails :

more interactive. Ithas been
great to see customer feedback

instantly through polls and

L] o 9
Go beyond the lounge(wear) with our latest cold 60 People Are Currently Browsing This social Slgnals.
weather arrivals: our puffer jackets, boots and more. Product

m Women's Original Play Tall Nebula Wellington Boots

Exclusive to the UK, these puffer jackets sold out in
record time last year, so grab them while you can.

Maria Figueiredo, Email Marketing Coordinator

Results

267

increase in clicks

79% @& 991%

increase in orders increase in revenue

Original

326 People Are Currently Browsing This
Product


https://www.kickdynamic.com/tmlewin-social-signals/

Live polls

Live polls are a much loved, engaging feature in the inbox. As subscribers open and
click through, the votes update live. Lots of recipients re-open to see the poll results.

o)

WHAT'S YOUR FAVOURITE?

So far this year we've brought you 20 new
products, which one did you love the most?
Let us know by voting below...

COMPLETE
DAILY NOOTROPIC

VEGAN PROTEIN
CHOCOLATE BUTTONS

VOTE NOW =

20% voted

VOTE NOW =

14% voted

PROTEIN FLAPJACKS
IN TRIPLE CHOCOLATE
& LEMON DRIZZLE

PISTACHIO ICE
CREAM FLAVOUR

VOTE NOW =

21% voted

=
o
S
VOTE NOW =

14% voted

e

This live poll takes the crown for our
favourite of the year. We loved that bulk™
used polls to collect feedback from their
customers about products they launched
in 2020. It's a great way to collect data and
understand what customers are loving.

(75

Using live polling is a quick
and easy way to give our
emails a new dimension, it
takes customer engagement
to the nextlevel. It allows us
to use customer responses
to make our emails even
more personalized”
bulk™

kate spade
NEW YORK

FREE SHIPPING ON ORDERS OVER £100

cherry-pick your favorite.

(see what others picked, too.)

we embroidered cherries on these new
spade flower jacquard bags.

54% of votes

LL LD L)

Jits a heaping
handful.

“We increased CTR using the poll in email 1
and then had a bigger pool of engaged people
to send a targeted, click-based follow up to.

This was a great strategy that really worked!"”

2

Anna Hobson, Performance
Marketing Manager

This fruity themed email contained a live poll,
asking recipients to vote for their favourite bag.
The numerical percentages and the spade bar
updated live to reflect the live vote result. The
design was a hit with us!

Find out how Kate
Spade use live polls
todrive revenue...

What would you like
this Black Friday?



https://www.kickdynamic.com/kate-spade-case-study/

Hi
There's £2.48 waiting for you®

Support a lacal cause today —

Merry
. Christmas

From your Co-op

- *.\*‘. Ky >

What'’s best to leave out for Santa tomorrow night?

Santa and Rudolph love a Christmas treat and there's only one more sleep to
go, so we want to settle this — what's best to give them as a pick-me-up for
the long night ahead? Casl your vote below now! 3

What's Santa's favourite?

54% 46%
PICKED \ PICKED

THIS ‘. i ] THIS

— \

This Christmas themed live poll, sent just
before Christmas Eve, invited recipients to
vote for Santa’s best pick-me-up for his long
night ahead. It was close, but 54% voted for

milk and cookies! This fun poll was designed
to encourage engagement at a key time for
last minute purchases. The results will help
refine content in the future.

NEW LOOK
for the love of fashion

NEW IN WOMENS SHOES MENS

Does-it-all denim or a shoe-cation? Vote on the offer
you're most excited about for some inspiration...

CHOOSETHIS | | CHOOSE THIS

33% chose this! 67% chose this!

DAILY INSPIRATION

(] &7 & (0]

We loved this dual option poll that asked
recipients which offer they were most
excited about. Once clicked, an email was
immediately triggered containing the offer
and products from the category they voted
for. A great strategy to increase engagement
and collect data for real-time use!

studio

GO ALL IN THIS CHRISTMAS WITH
STUDIO!

It's the most wonderful time of the year... Well, almost. Whether you
love getting festive early or you say '‘Bah Humbug' to the idea of

Christmas shopping while the sun's still shining, our Christmas range is

online now for you to get ahead with your Christmas list. Ho, ho, ho!

Get ahead this Christmas

IS IT TOO EARLY TO START
THINKING ABOUT CHRISTMAS?

Click below and have your say...

e —_ .

¥ l'
I ﬂ& wg nepel, )
{ e
{ ! =

Even if you love Christmas, you might not love
it in August. We liked this Christmas themed
email (yes, it was sent in August!) that asked
recipients to vote on whether they felt it was
too early to start thinking about Christmas.
An astounding 86% of recipients voted it
wasn't too early!

“After such a good response to our first
Christmas poll (is it too early for Christmas?)
we used polls as a key feature across our
Christmas campaigns to find out how our
customers ‘do’ Christmas. We used the poll
data in the email we sent on Christmas day
to provide a roundup on how our customers
would be spending their Christmas which was
a nice touch.”

&

~ 7“ 4 Lucy Shephard
CRM Manager
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LIVE POLLS

. blueseahdlidays 0203 467
Industry spotlight ol b

@ BABTA Ll
QABTA

Tra i el pOIIS This lockdown is probably one of the most significant global events many of us have

experienced in our lifetime. As an end is slowly starting to come into view with
countries discussing when they are going to allow visitors and how its all going to work
our question to you is.

Opening Hours:

When the mountains were closed, Ikon Pass
Where is the top of your list to go when all this is over? Are you after a short break to . . .
Spain, an action-packed city break or do you want two weeks on a pristine white beach i A P i added a I|Ve p0” to encou rage reC|p|ent5 to keep
somewhere far far away? Let us know below and see where averyone else is saying! ~ " . . . . o .
engaging with their email. Recipients were asked

—_ BE“I““BM l}n"nn“s to vote for their favourite time to shed - we love a

When the pandemic hit it was incredibly tough ' bele i e
for travel companies. Blue Sea Holidays needed
to stay in touch with their subscribers even when
they weren't selling any holidays. We loved this
email that addressed the global pandemic and
asked recipients where they wanted to go when
they were able to travel again.

“This poll was executed shortly after the
impacts of COVID left many companies
uncertain about how to navigate a balance of
pushing sales while still being empathetic to
customers. Though this was during a normally
heavy sales period for our company, we altered

our email strategy, introducing the poll to
G st 3 B Gy o P o000 Tl yeat sl acam offer a more balanced approach of positive,
Adventure Assurance — providing flexibility for the 20/21 winter season by . . .
offering you the choice to defer your adventure to the following season, winter engag'ng content W’th softer Sales messaglng.
21122 o . . e

We wanted to make the recipients reminisce

about the mountains and look forward to the
WHAT IS YOUR FAVORITE TIME TO SHRED? good times ahead. The poll was sent as part
Pick one and check back later to see which is winning. .

of a larger campaign that proved successful at
driving email engagement and we were able to
gain valuable insights that informed our future

email strategies and campaigns.”

BLUEBIRD DAY

NIGHT SKIING

“ Tim Husar, CRM Specialist

POWDER DAY STORM RIDING

SWEET DAYS AWAIT UsS



AUTOMATION & PERSONALIZATION

Personalized images

Add a some eye-catching wow factor to your emails using CRM data to personalize images.

This cool, product
personalization deserves top
spot for personalized image
of the year. We loved the first
name personalization over the
rucksack in the hero image

- a lovely addition to this

back to school email.

“Back to school
campaigns can fill up
aparent’s inbox at
certain times of year, TIME FOR SCHOOL!
thoughtful touches o _

The kids are finally heading back to
like this personalized school, so let's get them set for the

classroom. We've got tonnes of super
image from Studio smart savings from uniforms to

. classroom essentials...

really helps email

marketers cut through
the noise, Ilove it!”

Henry Ross,
Sales Manager,
Kickdynamic

LOOK THE PART...

Dedicated football fans love DAMEN  HERREN
the opportunity to create
custom football jerseys of
their favourite football teams.
We loved that PUMA brought
this to life in the inbox; they
displayed the recipient’s first
name over a football shirt in
the hero of this email.

KINDER SALE KOLRE

KOSTENLOSE
PERSONALISIERUNG

Personalisierte Geschenke fiir echte Fans

SHOP PERSONALISIERTE TRIKOTS

a 4 B .
i o 3 \
Emirates g f
FIFBETTER ‘ b



iCLOTHING

PRETTYLITTLETHING

NEW IN LOUNGEWEAR SALE

SHIRTS CASUAL TMLEWIN TIES

£10 OFF YOUR FAVOURITE SHIRT
Use code YOURSHIRT at the online checkout

Y

R o]

HAPPY
HOI.IDAYs
AMY

 PRETTYLITTLETHING i

We love a good story email! This email from the folks at T.M. We loved this great, big nice to meet you in iClothing's first
Lewin used customer data including first name and previous welcome email. The perfectly branded personalization
purchase information (style preference, size and sleeve length) integrates seamlessly into this colourful design.

and overlaid it over the hero creative to provide a perfectly

personalized experience in the inbox.



AUTOMATION & PERSONALIZATION

Automation

Automating and personalizing email
content shouldn't be a challenge. Using
existing technology such as product
feeds and CRM data, marketers can
easily achieve personalized emails
without having to do any heavy lifting
(or hours of coding!). The following
emails contain content that's powered
using feeds (Google Shopping feeds,
.csv files, XML or json API). Automated
content can be pixel perfect and can
easily be combined with CRM data to
personalize at scale.

Tickets Lodging Wmie‘r Acti

Presented by Holman Automotive

0.0" 2.0"

1 6 6 Powder / Packed
Powder
24 Hr Snowfall 48 Hr Snowfall Trails Open Conditions

75.0" 23 2928.0 286.0"

Mid Mountain Lifts Open Open Terrain Season-To-Date
Depth (Acres) Snowfall

Partly cloudy 12 0% 205 11205

Village Conditions Today's High Today's Low Current Village

Live snow report

This fully automated email gives openers

all the latest information they need before
heading out to ski. APl powered, it featured
the latest weather and snow reports alongside
live info from the mountain including the
number of lifts open. An exemplary example
of email automation in action; set up once and
sent daily without needing to be touched.

kate spade

NEW YORK

FREE SHIPPING ON ORDERS OVER £100

biggéh; sale
now enjoy up fo

600/0 | \H

Al

your next outfit for that party
coming up is up to 60% off

ONLY 2 LEFT

ONLY 2 LEFT

ONLY 2 LEFT

Stocklevels

This sale email from Kate Spade contained
the latest sale products from their Google
Shopping Feed. Stock levels were pulled
through live and data driven visibility layers
were displayed based on stock number,
when stock dipped below a set number an
‘almost gone' badge appeared.

Women

DID SOMEONE SAY NEW?

‘hese must-see styles are already getting plenty of attention. Don't miss your chance at getting you
sands on the most-coveted new arrivals around; the hottest new-season trends are just a few click

away.

Shop New Arrivals

Live new-in

The latest Ted Baker products featured in
this ‘new in’ email at every open. As the
products update in the feed, the email
automatically updated too. Stock levels
and availability were also considered. This
is a great solution for teams wanting to be
more efficient, replacing manual processes
with automation.

20



Personalization
using CRM data

Moving beyond basic segmentation, these brands have delivered
personalized content to each recipient based on their stated individual
preferences, previous browse behaviour or purchase data.

-

Automated Personalization

This Buzz Bingo email is our favourite
personalized email. The hero image
was personalized to the recipient's
birth stone based on their month

of birth collected at sign up. The
CRM data was merged into the
Kickdynamic tag at send time and
the email automatically displayed
the correct image for a personalized,
relevant experience. We love this
email for it's simple setup; from 1
HTML, 13 different versions of the
email were generated (one for each
month plus a default for those they
didn't have the data for).

BORN IN MARCH?
YOUR BIRTH STONEIS....

BORN IN JANUARY?
YOIIR BIRTH S'I'OIIE IS...

GA NET

Because we treasure you Bethan, we're giving you 30 bonu;
spins on Hot Gems Extreme when you deposit and spend £
on any slot game before midnight on Friday 22nd January.
know jewel love this game... because it rocks!

BORN IN FEBRUARY?
YOI.IR BIR‘I‘H S'I'ONE IS...

AME}'_!'IYS'I'

Because we freasure you Holly, we're giving you 30 bonus
spins on Hot Gems Extreme when you deposit and spend £20
on any slot game before midnight on Friday 22nd January. We
know jewel love this game... because it rocks!

Because we treasure you Daphne, we're giving you 30 bonus
spins on Hot Gems Extreme when you deposit and spend £20
on any slot game before midnight on Friday 22nd January. We

know jewel love this game... because it rocks!

ecause we treasure you Katy, we're giving you 30 bonus spins

n Hot Gems Extreme when you deposit and spend £20 on any

slot game before midnight on Friday 22nd January. We know
Jewel love this game... because it rocks!

Best of all, anything you win with your extra spins, you keep
thanks to our crystal clear bonus promise.

Best of all, anything you win with your extra spins, you keep)
thanks to our crystal clear bonus promise.

Best of all, anything you win with your extra spins, you keep
thanks to our crystal clear bonus promise.

Best of all, anything you win with your extra spins, you keep
thanks to our crystal clear bonus promise.

CLAIM MY DAZZLING BONUS»

CLAIM MY DAZZLING BONUS» CLAIM MY DAZZLING BONUS»

CLAIM MY DAZZLING BONUS»



AUTOMATION & PERSONALIZATION

The latest travel
information

Opening Hours: '
Sunday-Friday: 8am thl Tipm
nday: 8am till 10pm

%

To ensure those that needed to travel during the
pandemic had all the information they needed, Blue Sea
Holidays created this fully personalized pre-travel email.
The email had many different variations all powered by
CRM data. As the email was live, Blue Sea Holidays were
able to update the content at any point.

Taking the correct steps and measures can allow you and others
to travel safely. All travellers must complete a FCS form at least
48h before their arrival in Spain. Please note that upon your
return from Spain you will be required to self-isolate for 14 days.

CHECK-IN ONLINE

STAY CONTACTLESS

Airlines are recommending that you check-in online, before you
arrive al the airport and have your boarding passes saved on
your phone or as a printed version, minimising contact with
check-in staff.

MASKS MUST BE WORN AT ALL TIMES IN
THE AIRPORT AND ON THE FLIGHT

Result!

70% open rate

Protective face masks must be worn at all times during your
journey, except when asked to remove them by staff to prove
your identity or to eat and drink, either in the airport or on the

flight.

FOLLOW SOCIAL DISTANCING SIGNS
AT THE BAG DROP & SECURITY

N T I T L T e P u Ty VO P WO e ety

everyone's safely and comfort.

Once through security please be mindful of the social distancing
guidelines and try to stay 2m away from anyone not in your
party.

DO NOT TRAVEL IF YOU HAVE ANY COVID-19
SYMTOMS,
YOU WILL BE REFUSED BOARDING.

MANY ARILINES ARE NOW
IMPLEMENTING TEMPRATURE CHECKS,
PEOPLE FOUND T0 BE OVER A CARTAIN

TEMPRATURE WILL ALS0 BE
DENIED BOARDING

Do not attempt to travel if you are feeling ill or are showing any
symptoms of Covid-19.

ONBOARD YOUR FLIGHT

= 3 IETEw ™ ‘-"

Onboard your flight you will be expected to wear a protective
facemask for the duration of your flight, replacing it every 4
hours, so make sure you pack enough for your journey. Some
airlines are offering food services but cashless payment is
prefered.

WHEN YOU ARRIVE
)

In Spain visitors are excpected to wear a mask at all times when
they cannot socially distance. Masks can be removed in bars
and restaurants though.

AT THE HOTEL

TR

There may be some changes at your hotel, each property has
their own rules but most have taken steps to limit queues and

“This campaign was vital for those travelling
immediately after the initial travel restrictions

were lifted. Travellers were anxious and had lots of
questions so we needed an email tailored to each
traveller considering their departure airport, airline
and the destination country. The email had to contain
accurate information and we needed to be able to
update the content live at a moment's notice. Using
Kickdynamic, a csv file and CRM data we were able to
easily mix and match all the current information from
the different airlines and countries and automatically
display it in one email. The level of personalization
we achieved would have been impossible if we had

to manually create the email. We would have had to
create over a hundred different versions to cater to
every possibility!

Another huge benefit for us was the speed at which
we could get this up and running. Once the visuals
had been designed, compiling the information,
creating the tags and adding to the HTML was done
by one person in one afternoon. Updating it could be
done in minutes. At the time we had a reduced staff
and the guidelines were changing daily so the ease
with which we could implement & manage these
critical emails was invaluable to us.”

Andy Brewer
Blue Sea Holidays




AUTOMATION & PERSONALIZATION

bulk™ have one of the best welcome
series around. Leveraging content
automation and CRM data, bulk™
treat their new subscribers to a best
in class personalized welcome series.
The content across the series is
personalized based on the individual's
goal specified at sign up and their
language preferences.

PROTEIN VEGAN HEALTH WEIGHTLOSS FOODS SALE

3 -I"‘ﬁ@UR GOAL =
‘ QNEI?HT LOSS

Thanks for telling us your goal, to help you reach your goals, we've handpicked some
products just for you.

GET STARTED

COMPLETE DIET
PROTEIN ADVANCED

dokkokd 146 reviews sge £

 New & improved low-fat formula
+ protein

ht loss

L-Carnitine § Green rca

|( SHOP NOW =+ i

CUTTING EDGE

*kk AT 20 review

" Our most eff
loss® suj

' Full meney back guorantee

Quanti pasti dovresti fare al giumu

ettori dal #nass & deila nuir
i pasis s dovrebber.

@
SCOPRI DI Pi

@ BULK
POWDERS

PROTEIN VEGAN HEALTH WEIGHTLOSS FOODS SALE

Thanks for telling us your goal, to help you reach your goals, we've handpicked some
Products just for you.

GET STARTED

COMPLETE
PRE-WORKOQUT
ADVANCED

PRE-WORKOUT

SHOP NOW =

INSTANT BCAA

INTRA-WORKOUT

ctly with
Creatine Mcnofydrate & Comalete Pre-workout

SHOP NOW =

Vind een dieet dat jou past
Finessindusine bes Kies jj het dieet dat

70 RTING

Our welcome journey is really important to us and we
want to show our customers that we understand their
needs. Using automated content and sign up data we
now personalize welcome emails by showing customers
blog articles related to their specific goals and dietary
requirements. Automating our blog content has reduced
production time significantly as we can now quickly and
easily populate blog articles for all 12 countries.”

Lauren Oliver, CRM Manager

7 . \ po - & scktynanc
~’ R Delivering high
performance
S . email content.

@ BULK
) POWDERS

PROTEIN VEGAN HEALTH WEIGHTLOSS FOODS SAL

W
= L -

Thanks for telling us your goal. To help you reach your goals, we've handpicked
some praducts just for you,

GET STARTED

VITAMIN D2 1000IU

BREAKFAST

Suit loaiin

SHOP NOW =

T VEGAN OMEGA 36 9
BREAKFAST, LUNCH, DINNER

@ sinable and Uk-sourcad. Vagan Omega 369

SHOP NOW -+

@ BULK _
) POWDERS

PROTEIN VEGAN HEALTH WEIGHTLOSS FOODS SALE

Thanks for telling us your goal. To help you reach your goals, we've handpicked
some products just for you

GET STARTED

COMPLETE = =
PRE-WORKOUT GEL

PRE-WORKOUT

SHOP NOW =

COMPLETE
ENERGY GEL
INTRA-WORKOUT

@ BULK
POWDERS

PROTEIN VEGAN HEALTH WEIGHTLOSS FOODS SALE

*‘if YOUR GOAL =

HEALTH & WELLBEING

Thanks for telling us your goal. To help you reach your goals, we've handpicked
s0Me Products just for you

GET STARTED

COMPLETE I
MULTIVITAMIN =
COMPLEX
START YOUR DAY §zE =
[
SHOP NOW = SRS
PROM3GA™

WITH EACH MEAL
Ou

0 CULTURE”,

SPORTS MU PM~ & MOBILISE

Buw
POWDERS

SHOP NOW =
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https://www.kickdynamic.com/bulk-powders-kickdynamic-showcase/

EMAIL RECOMMENDATIONS

Email recommendations & web data

This year, we released our latest innovation
- product recommendations for email
powered by our revolutionary Al prediction
engine. Brands are now able to seamlessly
track on-site activity and use the data
immediately to provide personalized
product recommendations in email.

Most viewed, most purchased, individual
recommendations (and much more) can be
added to email in real-time based on live
site and product data. Here's some brilliant
examples from our early adopters.

Want the low down

on our revolution Al-
powered email product
recommendations?

_ N

K Kickdynamic —

DOWNLOAD
unliemck Now

MOST LOVED

Feeling a little averwhelmed by all
the sales on right now? Us, toc. To
moke shopping that little bit easier,
we've rounded up our best-selling
buys - get the best for less with up to
50% off.

Shop Sale

«— -

Ted Baker displayed the most viewed and
most purchased products on their site

from the last 7 days. Products updated and
changed live based on what's happening on
site. Advanced filters and business rules can
be applied to products such as stock level
rules, price point filters or rules to combine
CRM data to display recommended products
from a preferred category.

“Kickdynamic has helped us
drive efficiencies within the
team by taken all the hard

work out of setting up our most
viewed/purchased email. We
can now automate it, confident
that it will always show product
thatis in stock and ultimately
deliver on engagement.”

Victoria King
CRM manager



https://www.kickdynamic.com/email-product-recommendations-download/

EMAIL RECOMMENDATIONS

MOBILESGk -

The smart phone people

MOB'LE Sﬁ View in browser
% The smart phone people

Mobiles.co.uk utilise our email product recommendations
to showcase their recommended deals. Products in emails
are displayed based on the number of views or purchases
in the past 30 days. This essential merchandising for the
team ensures they are displaying the most popular deals
at the time of open. Additional rule sets allow them to set
categories such as SIM only or non-Apple contracts as well
as high-tier or low-tier contract bundles.

Todays Top Budget

PhonegDeals>

Get these top deals
From Under £20 o/m

This Week top '

SIM Only(Deals
Our most popular SIM deals
Tailored just for you

FREE Next Day Delivery ﬁ dpd

FREE Next Day Delivery ﬁ dpd

order in @6 hours B6 mins 03 secs for FREE next day delivery orderin @6 hours 35 mins 43 secs for FREE next day delivery

ibMobileSIMOnly [ £3.00

Samsung Galaxy $20 o £19.00

+ In Stock

+ In Stock Monthly Cost M?,\r,?::‘lzyoc?:ﬂ
. . . . i - Unlimited

“Working alongside Kickdynamic has Sniimitad £450.00 D minutes | FREE

. —i= pfront Cos
allowed us to automate much of our email E i 8GB

: : 2GB

process, freeing up time to make sure Data R
customers receive relevant, high-quality veY b i _—

. . o £ . ollin: m;n rac
emails with every send. This has helped FREE Next Day Delivery ) dpd Tokek Gt S Bling i
increase our CTR in automated emails by
over 20% against the previous year. We have
some really exciting plans moving forward samsung Galaxy 51 () £23.00 Pay Menthly simcard () £16.00
and can’t wait to get started in 2021.” ¥ In stock Monthly Cost Vs . R

Unlimited — g'llr;'ult!e?“ted —
minutes Upfro.m Bt Upfront Cost
6GB 20GB
Tim Williscroft Data Data LEARN MORE
LEARN MORE ;
“ CRM Executive e @ v - v @ w
£552.00 £192.00

FREE Next Day Delivery ﬁ dpd

Total Cost

Save £144 Cashback by redemption

Total Cost




APl DRIVEN CONTENT

Industry focus

Sportsbooks

Live odds powered by APIs

Live odds in email is a must for
Sportsbooks. These three fabulous
examples feature good-looking live
odds powered by the same API that
powers the odds on site. Leveraging
existing tech to enhance email content
is a must. The emails are personalized
using CRM data to change the odds
format, language and site clicked
through to.

urcka!

Open-time content removes any customer

experience friction as the odds in the email

and on the site match at all times.

View onling

© NordicBet

* POKERSTARS
SPORTS

Football | Tennis | Basketball | Promotions

FuBball | Tennis | Basketball | Aktionen

LA GROSSE COTE@

COUPES EURDPEENNES : SUPER-BOOSTY?
PARIS ET MAN UNITED CHAMPIONS LEAGUE:
GAGNENT LEUR MATCH

=0 4,00
«ID

DORTMUND UND -
~ MAN UNITED W
' GEWINNEN BEIDE

JETZT The Champions League group stages continue this week!

VORHER

.]_69. 2 75 CHAMPIONS LEAGUE | 25.11.2020 20:00 CET
? 7

INTER VS. REAL MADRID

GOTES BOOSTEES @

INTER DRAW REAL MADRID

Kylian Mbappe buteur
Paris SG v RB Leipzig

Timo Wemer va marquer et Chelsea va gagner - i . _ ]
Rennes v Chelsea ‘ i A e | ! : | Don’t miss the action - wager €50 LIVE (min odds 1.8) from
p & Monday to Thursday and go sports crazy this weekend with a
Dimilii Payel buleur 1 T s @ ‘ €10 free bet
Marseille v FC Porta ; 2 s & :
Don’t miss the chance to join our Free Bet Club this week.
Eden Hazard margue el le Real gagne
Inter Milan v Real Madrid
READ MORE & OPT IN

..... ERNIER E; .

Champions League | 24 Nov | 21:00 CET
Paris St. Germain v RB Leipzig

Spielergebnis

Paris St. Germain 1.65  Unentschieden RB Leipzig o UPCUMlNG MATBHES

Champions Leagua | 24 Nov| 21:00 CET
Borussia Dortmund v FC Briigge ; AGUE | 24

Spielergebnis
R VS. RB LEIPZIG
i

.‘_Equipe a domicile Match nul équ{pe & l'extérieur

130

Pa;ris SGvRB Leipzig.
1 'ﬁz 4'00 4'50 DRAW RB LEIPZIG

Champions League | 25 Nov | 21:00 CET

Borussia Dortmund Unentschieden

FC Bayern Miinchen v RB Salzburg
Spielergebnis

; LEAGUE | 25.
LIVERPOOL VS. ATALANTA

Rennes v Chelsea

1.22

Unentschieden

FC Bayern Miinchen RB Salzburg

5.75 1.50 SULT
Champlons League | 25 Nov | 21:00 CET
Inter Malland v Real Madrid LIv L DRAW ATALANTA
Spielergebnis
Inter Mailand 210 Unentschieden Real Madrid
2.45 Early Payout Get paid early if your team goas two goals uy

3.05



THE BEST OF THE REST

Cartrecovery

We all know the importance of
recovering abandoned carts. These
examples replace standard, static
content with live, enhanced content.

%

Kate Spade took their cart recovery email to

a whole new level in 2020 by replacing static
product content with live products. Now,
products are live with badges that appear when
products are low in stock. Elevating the product
content with live data gives recipients that extra
nudge to complete their purchase.

60
Kate Spade have changed the

game for trigger programmes.
Using the product callouts
powered by live stock data
amplifies the urgency required
in cartabandonment strategy.”

Eugenia Hewitt, Kickdynamic Account Manager

you might also like...

spencer glitter small slim spencer glitter chain spencer coin cardholder

kate spade

NEW YORK

CLOTHING JEWELLERY RLLETS

remember
those pretty
pieces you
liked?

they're waiting for you...

CHECKOUT NOW |

Topshop didn't mess about when they went live
with this email! Alongside a bold personalized
image, the email features live products with
stock indicators and best selling badging over
the abandoned products. For a bit more wow
factor, Kickdynamic, Curalate and Exponea
joined forces to pull live user generated content
into the email. Customer images are displayed
based on the recipients last browsed category.

TOPSHOP

Results

spencer metallic chain

wallet
SIZE: ONE SIZE
COLOR: METALLIC RHOCDODENDRON
QUANTITY: 2

SUBTOTAL: £330.00

CHECKOUT NOW

0
227%

conversion rate

0
17%

in revenue

4

f -
-

wallet

£165.00 £70.00

SOPHIE,
WE LOVE YOUR STYLE

We noticed you recently added something to your
shopping bag - and we love your style! We don't want
you to miss out on your favourite pieces, so return to

your bag now...

Name Size Quantity Price

Sage 90s

Oversized Toggers N

04DOSTMUL




THE BEST OF THE REST

PRETTYLITTLETHING

| ]Sel‘ o - 9 We love this user generated content email from NEW IN

: ) PrettyLittleThing. As a brand they're known for

genel‘ated = their creativity and they pulled out all the stops : OC?((I')?]&ILFGPI%S\:VT o
2 for this email that combines customer imagery i : :

with stock level rules so they only display in stock, [ tartociam |

content. ‘ E shoppable products which update as their UGC
Looks

LOUNGEWEAR

SALE

content updates on their website.

User generated content was a hot topic
in 2020. As Covid restrictions impacted
photoshoots, brands turned to user
generated images.

“As a brand a lot of our content is heavily
Instagram and Influencer focused. It's great
being able to pull this through to emails and is a
really nice way of showing products in a different
way to usual. We also love that this is automated
and our conversion improves too as the products
switch as soon as they have low stock.’

LOVING

On the look out for ‘gram worthy looks? Qur dolis have got
you covered. Keepin' your 'fits on point at all times is
important Olivia, here's some inspo we know you'll love.

%

This stunning email from Hunter Boots
provides real inspiration directly from
real customers. The latest customer
images from Mens, Womens P
and Kids were pulled live into v
the email via Kickdynamic Olivia Shanu-Wilson i
using Curlate’s API. The Sboke:¥om Ry You
customer images N ! ",(. ) 4
link directly to the U P e VIV £
product pages . : % |

Whether you're striding around a city park or
going off path in nature, stay warm and dry so the
memories you make are of your family, not of
cold, wet feet. And who better to take inspiration
from, than our lovely customers.

| SHOP INFLUENCER STYLES |

CREATE YOUR OWN STYLE ]

Senior CRM Executive

TR
-:/é

on site. ‘ SHOP NOW | | SHOP NOW

UGC is a fantastic
addition to any email -
it's eye catching, super
relevant and organic
content. Recipients
love to see ‘real’ people

Leverage content
created by customers
and influences
in your email by
connecting your UGC
feed directly into

SHOP NOW | | SHOP NOW

showcasing products! Kickdynamic.

@__cristinagm

"Love the boots! Style and functionality achieved.
Definitely recommend them."

M §



THE BEST OF THE REST

Birthday emails

Who doesn't love a good birthday email?
These are two of the best!

MAKE A WISH

Happy Birthday! We think you deserve a treat, which
is why we'd love to give you 20% off your favourite
Topshop pieces. Simply enter your unique code at

checkout to make your wish come true..

BDY1QIOBQ

A
32%

in orders

0
107%

in revenue

0
9%

in sessions

We loved this personalized, polaroid style hero
image. The short and sweet messaging makes this
email the perfect birthday treat!

HAPPY BIRTHDAY

SIMON!

ONE YEAR
WISER

Happy Birthday! We think you deserve a treat, which
is why we'd love to give you 20% off your favourite
Topman pieces. Simply enter your unique code at
checkout to make your wish come true..

BD1QDJIYX

We loved this simple, gorgeous birthday email.
A personalized birthday message alongside a
unique offer code overlaid on a striking creative.
There's lots to love about this email.

HAPPY BIRTHDAY
RUFUS

CELEBRATE WITH A FREE 500G POUCH OF PURE WHEY PROTEIN™
= BIRTHDAY CAKE FLAVOUR.
SIMPLY SPEND £25 OR MORE AND ENTER YOUR EXCLUSIVE
CODE AT CHECKOUT

A |
97% - | GIFToOMM

in clicks

0
76%

in orders

PURE
SERIES

0
9%

in clicks

SHOP NOW



Working with Kickdynamic

oo

“Looking back, I can’t see how we coped
without Kickdynamic and the features it
facilitates. Kickdynamic really brings our

emails to life, moving us on to a different level

from where we previously were and there is
no doubt they improve the engagement with
the emails as well as the aesthetics t00.”

“Kickdynamic is a great
tool that ofters so much
in improving customer

engagement to our emails

and overall look and feel.
I’s been a great success
and is very user friendly.

51%

increase in
revenue

9% 71%

increase in increase in
AOV conversion

“Can’timagine life
without Kickdynamic
and I’'m really looking

forward to seeing

everything we do
together in 2021
and beyond.”

73%

increase in
orders

30



K Kickdynamic

These strategies are tried, tested and proven by leading brands.
If you’re ready to take your email content to the nextlevel and
increase performance across the board, book a demo.

d =

BOOK A DEMO

Trusted by leading brands
L

asos @)ouxx ! iCLOTHING  kate spade

—AVENUE — NEW YORK

co TED BAKER FORTNUM
MOBILESUK NEW LOOK PRETTYLITTLETHING &MASON

EST 1707



https://www.kickdynamic.com/book-a-demo/



