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Yes Creative Services 

The Longest-Running Email Design Agency, Since 2000 
 
•  Template Systems 
•  Email Campaigns 
•  Landing Pages / Microsites 
•  Preference Centers 
•  Email Design Audits  
•  Email Style Guides 
•  Content Creation 
•  Video in Email 
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Sticky Content 
1. What is it? 
2. Why use it? 
3. How to create it? (and not go insane) 
 

What we’ll cover today… 



Sticky Content 
What is it?  
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Sticky Content :   
Interesting, editorial, non-product info  

that adds value to your email  
and trains your audience to open. 
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Sticky Content 



Comics 
 
  

Tip of the day 

Trivia 

Did You know? 
 
  

Word of the Day 
 
  

By the Numbers 

Cocktail 
  

Recipe 
  

Buzz Watch 
  

Photo of the Day 
 
  

Hot / Not  

WTF? 
On this day in… 

Guess the city 

Apps we love 

Fail 

We Love this: 
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Sell, Sell, Fun Technique 



Marriott Rewards before 

BEFORE: 



After – now with entertaining content… 
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Sticky Content Examples 
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Examples 
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Examples 
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Examples 

HP Tech at Work 
Jargon Watch 

My Coke Rewards Comic 
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Examples 
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Examples 
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Examples 
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Examples 

Callaway 
Funny Golf  Quote 

Warner Bros Trivia 
Question 
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Examples 
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Examples 



Sticky Content 
Why do it?  
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Loudmouth:   
A person or business that talks about 

themselves all the time. 
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•  Goal: Ascending open rate & audience engagement 

•  Add value and train your subscribers to open 

•  “What will they do this time?” 

Why do it? 
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Open Rate 
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•  Engagement -  keeping people actively opening  

•  Add Value – elevate your emails 

•  Long term subscriber health – More opens. More active. 

•  Not short term $$ focus - don’t expect instant changes  

Why do it? 



Sticky Content 
How to do it? 
…and not go insane 
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Before you even think about 
 STICKY CONTENT 

you must have a solid  

MASTER TEMPLATE SYSTEM 
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Email Master Template System 

•  Unified headers and footers 

•  Large variety of internal stacked sections 

•  Sections: reordered, deleted or duplicated 

•  Mobile ready responsive 

•  Images off optimized 
 
 

One template for all messages 
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All Sections 
MASTER Newsletters Hybrids Postcards 



Sticky Content Brainstorming 

Your  
Sticky 

Content 

Your Brand 
& 

Audience 
Persona 

Culture 
Art 

Fashion 
Travel 

Comedy 
History 
Music 
Trivia 

Pop Culture 
Tech 

Health 
 

x = 
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Tip: 
 Freelance Journalists are an 

excellent resource. 
 

Smart, affordable & abundant.  
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Most attempts at sticky content starts like this… 

TIP: 
Never create sticky content  

one-off, with each email 
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•  Library / inventory 
created in advance 

•  3 months, 6 months, 
a year worth 

• Create email by 
combining marketing 
and sticky content 

Build a library / inventory first 
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Creating email is like a factory 

Combine Marketing Content + Sticky Content 
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Tip: 
 Sticky Content does not 

 have to link out. 
 

Landing pages can be time-
consuming & expensive. 
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Develop a Sticky Content Formula 
 
•  Commit to a formula for inserting sticky content 
•  Major & Minor insertions 

Week 1 Week 2 Week 3 Week 4 



Sticky Content 
Does it work? 
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Before:  
• Anti-virus content 
• All about them – boring 
• Opens 6-10% 

After 
• Adds humorous, fun content 
• Open rate ascends – after 8 months rises to 20-24% 
 

Case study 1– Software Company 
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Before:  
• Emails all about plan options 
• Opens 12-14% 

After 
• Adds health & wellness content 
• Open rate ascends – after 4 months rises to 18-21% 
 

Case study 2 – Insurance Company 
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Before:  
• Open rate 20-22% 
 
After 
• Adds light-hearted sticky content & responsive 
• Open rates increased to 27% 
 

Case study 3 – B2B Tech Newsletter 



Sticky Content 
Summary 
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5 Rules of  Sticky Content 
 

1.  Interesting, value-added content 
2. Not about your company or product  
3. Train your audience to open 
4. Created as a project – “preloaded” 
5. Establish a formula for insertion and stick to 

it – “Sell, Sell Fun” approach 



Thank you 
 

Matthew Caldwell 
SVP Worldwide Creative 
 
Email: matt.caldwell@yeslifecyclemarketing.com 
Twitter: mattycaldwell 


