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WHAT IS A BRAND?
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WHAT IS A BRAND? Brand Implementation Principles 4

What is a brand?

It is the emotional and psychological relationship

you have with your customers. Strong brands elicit
options, emotions, and sometimes physiological re-
sponses from customers. Logos are not brands, they
are merely representations of brands. They are the
entry point and the shortcut to the brand for your
mind. Brands are not concrete, they are thoughts,
feelings, and relationships between a business and
a customer. Your brand is the foundation of all your

marketing activities.

Brand Advocates

We must embody the MileOne brand and our divi-
sional brands (Heritage, MotorWorld, Silver Spring,
Herb Gordon, Annapolis) in words and actions, in
everything we do, every day. Each and every Mile-
One employee is responsible for upholding brand

standards outlined in the document.

L
Mile
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MILEONE'S BRAND Approval and Editing Process Hens

Approval and Editing Process

All external and internal communications and

promotional materials, including posters, bro-
chures and pamphlets, must comply with our
brand standards.
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MILEONE'S BRAND
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MILEONE’S BRAND

MileOne’s Vision

Create a customer-focused integrated network of
automotive sales and service with the largest se-
lection of manufacturer brands, easily accessible
through convenient locations dedicated to allow-
ing the customer to control the sales and service

relationship.

Vision, Mission and Values

MileOne’s Mission

To create an unparalleled car buying, ownership
and service experience that puts the customer’s
needs first and results in a lifetime relationship
with us. We will give our customers access to the
car industry on their terms through empowered
and welltrained employees who reinforce our

mission every day.

© MileOne Automotive 2012 |  If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177

MileOne’s Values

Our values reflect our core ideologies and drive
the decisions we make. Our values are:

— Integrity.
We are open, honest and responsible for
following through on our commitments.

— Collaboration.
We seek opportunities to partner with customers,
fellow associates and suppliers.

- Innovation.
We nurture creative thinking that adds value.

- Knowledge.
We encourage continuous development of our
skills and expertise to better serve our customers.

These value statements reflect what we must live,
breathe and reflect in all our daily activities. They
are the guidelines for driving every associates’
day-to-day decision making and are the tools to

help bring the brand to life.

Mile
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MILEONE’S BRAND Specifications & Standards 8

© MileOne Automotive 2012

the logo.

PMS 300

¢-100, m-43, y-0, k-0
r-9, g-90, b-165
#0079C1

PMS 123

-0, m-24, y-94, k-0
255 ¢-194, b-17
#FFC425

If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177

PMS 360

¢-60, m-0, y-79, k-0
r-107, g-189, b-70
#13C167

Black

¢-60, m-60, y-40, k-100
-0, g-0, b-0
#000000

"""""""""""""""""" - Minimum clearance 1 inch
around the logo should [ FONTS:
- be determined using
- the “0” from “ONE” in Futura Light Condensed

Futura Light Condensed Oblique

Futura Medium Condensed

Futura Medium Condensed Oblique

Futura Bold Condensed

Futura Bold Condensed Oblique

Futura Extra Bold Condensed
Futura Extra Bold Condensed Oblique
Futura Light

Futura Light Oblique

Futura Book

Futura Book Oblique

Futura Medium

Futura Medium Oblique

Futura Heavy

Futura Heavy Oblique

Futura Bold

Futura Bold Oblique

Futura Extra Bold

Futura Extra Bold Oblique




MILEONE'S BRAND

Artwork

Digital files with .eps extensions should be used
for printed materials. Those with .jpg extensions
should be used primarily for the web and .pdf
for on-screen viewing. Please consult your ven-
dor for their preferred file format before submit-
ting artwork for production. Electronic files for
the MileOne logos are available by contacting
the Marketing Department. Even if you have a
previous file on record if you are unsure it is the
most current version please contact Marketing.

Always be safe rather than sorry.

Mile

>

AUTOMOTIVE

Full Color version

AUTOMOTIVE

Full Color on

Specifications & Standards

Application Sizes

The minimum application size for the MileOne
logo is 1.0 inch or 2.54 centimeters. The length
is measured from the left side of the “box” to the

right side.

Logo Properties and Limits

The MileOne logo should occupy its own space.
Always maintain a generous “safe” area. The
minimum clearance can be determined by using
the “O” in the “ONE" portion of the MileOne

logo as a guide no matter what size the logo is.

Mile =

All-Black version

dark background

© MileOne Automotive 2012 |  If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177

Logo Color Options

You have 4 basic options from which to choose:
- Full Color version

— Full Color on dark background

— All-black version

- Reversed version, in which the entire logo is

shown in white against a dark background.

AUTOMOTIVE

Reversed version

Mile
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MILEONE’S BRAND Incorrect Logos & Logo treatments 10

MileOne Logo Use

For approved logo usage, please refer to the previous pages.

Incorrett Reversed varsion

MileOne Logo Misuse
— Never use anything but the approved and provided logo.

— Never attempt to create your own MileOne logo.
- Never reproduce the logo in non-approved colors.

— Never stretch or alter the logo’s proportions.

— Never enlarge or reduce the artwork beyond the next size provided.

Rotated Altered/approved logg colors

- Never attach anything to the logo.

— Never use part of the logo; it is an integral unit, always keep it whole.
— Never use the logo as part of a sentence or phrase.

— Never alter the horizontal orientation of the logo.

— Never use the logo in a crowded space.

— Never print on top of the logo.

- Never use the logo as a watermark.
AUTOMOTIWE

Color logo on black Logo on white block on

without frame dark backgrounds

L
Mile
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PAGE 11

MILEONE’S BRAND

Divisional Logos: Hall Automotive

"""""""""""""""""""" Minimum clearance 1 inch
. min. size
oy around the logo should | | FONTS:
pgcorhe | ttigye  be determined using Hall 2 -
: - the “a” from “Hall" in AUTOMOTIVE | ‘Company Futura Light Condensed
it e ogo, Futura Light Condensed Oblique

Futura Medium Condensed

Futura Medium Condensed Oblique
Futura Bold Condensed

Futura Bold Condensed Oblique

© MileOne Automotive 2012

PIS 286 PMS 360 Futura Extra Bold Condensed
Futura Extra Bold Condensed Oblique
(-]00, m-66, y-O, k-2 (-60, m_ol Y'79: k-0 Futura L]ghf q
0, 51, b-160 r-107, g-189, b-70 Futura Light Oblique
#0033A0 #130167 Futura Book
Futura Book Oblique
Futura Medium
i edim b
Futura H Obli
100, m-43,y-0, k0 ¢80, m60, 40, k100 g e T e
r-9, ¢-90, b-165 -0, g-0, b-0 .
H0079C] 000000 Futura Bold Oblique

If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177

Futura Exira Bold
Futura Extra Bold Obligque




MILEONE’S BRAND

Artwork

Digital files with .eps extensions should be used
for printed materials. Those with .jpg extensions
should be used primarily for the web and .pdf
for on-screen viewing. Please consult your ven-
dor for their preferred file format before submit-
ting artwork for production. Electronic files for
the Hall logos are available by contacting the
Marketing Department. Even if you have a pre-
vious file on record if you are unsure it is the
most current version please contact Marketing.

Always be safe rather than sorry.

Hall | =2

AUTOMOTIVE | ‘Company

More Cars. Great People.

Full Color version

Hall | 22

AUTOMOTIVE | Company

More Cars. Great People.

All-Black version

Divisional Logos: Hall Automotive

Application Sizes

The minimum application size for the Hall logo is
1.0 inch or 2.54 centimeters. The length is mea-
sured from the left side of the “Hall” to the right
side of “A MileOne Company”

Logo Properties and Limits

The Hall logo should occupy its own space.
Always maintain a generous “safe” area. The
minimum clearance can be determined by using
the “A” in the “Hall” portion of the logo as a

guide no matter what size the logo is.

Hall

AUTOMOTIVE

More Cars. Great People.

© MileOne Automotive 2012 |  If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177

Reversed version

12

Logo Color Options
You have 3 basic options from which to choose

and a supplimental logo for specialized usage:

— Full Color version

— All-black version

- Reversed version, in which the entire logo is
shown in white against a dark background.

- Hall Signature Certified version, is a special
logo designed to only be used in conjunction
with Hall’s official divison logo for use in ceti-
fied used vehicle promotions. This logo should

never be used solely as a Hall brand identity.

Hall

Company S/Qf?anfe Certified

Hall Signature Certified logo

Mile
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MILEONE’S BRAND Divisional Logos: Hall Automotive PAGE 13

AUTOMOTI.VIE HYunDA STERN BRANCH

Hall Logo Use

For approved logo usage, please refer to the previous pages. to resgmble its own logo

Hall Logo Misuse
— Never use anything but the approved and provided logo.

— Never attempt to create your own Hall logo. [KEEE

=

A MileOne
Company

- Never reproduce the logo in non-approved colors.
— Never stretch or alter the logo’s proportions.
— Never enlarge or reduce the artwork beyond the next size provided.

- Never attach anything to the logo.

— Never use part of the logo; it is an integral unit, always keep it whole.
— Never use the logo as part of a sentence or phrase.

— Never alter the horizontal orientation of the logo.

— Never use the logo in a crowded space. iie
— Never print on top of the logo. H

A MileOne
— Never use the logo as a watermark. @gggg_’g@??ew& Company

Stretched or Manipulated Logo on white block on
dark backgrounds

© MileOne Automotive 2012 |  If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177




© MileOne Automotive 2012 |

MILEONE’S BRAND

0”:““.‘\\
Qeass =

\ 4 - ileOne
MotorWorld | ‘tompory

PMS 186

¢-0, m-100, y-81, k-4
1227, g-25, b-55
#£31937

PMS 424

-0, m-0, y-0, k-65
r-119, g-120, b-123
#TT7878

Black

0, g-0, b0
#000000

Minimum clearance
around the logo should
be determined using
the “M” from the logo.

¢-60, m-60, y-40, k-100

1.5inch

Ii min. size _l
PR
Quess, 2]
\\ime/ - | A MileOne
MotoriWorld | ‘compeny

PMS 360

¢-60, m-0, y-79, k-0
1107, g-189, b-70
#13C167

PMS 300

¢-100, m-43, y-0, k-0
-9, g-90, b-165
#0079C1

Divisional Logos: MotorWorld Group

If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177

PAGE 14

FONTS:

Futura Light Condensed

Futura Light Condensed Oblique

Futura Medium Condensed

Futura Medium Condensed Oblique

Futura Bold Condensed

Futura Bold Condensed Oblique

Futura Extra Bold Condensed
Futura Extra Bold Condensed Oblique
Futura Light

Futura Light Oblique

Futura Book

Futura Book Oblique

Futura Medium

Futura Medium Oblique

Futura Heavy

Futura Heavy Oblique

Futura Bold

Futura Bold Oblique

Futura Extra Bold

Futura Extra Bold Oblique




MILEONE’S BRAND

Artwork

Digital files with .eps extensions should be used
for printed materials. Those with .jpg extensions
should be used primarily for the web and .pdf for
on-screen viewing. Please consult your vendor
for their preferred file format before submitting
artwork for production. Electronic files for the
MotorWorld logos are available by contacting
the Marketing Department. Even if you have a
previous file on record if you are unsure it is the
most current version please contact Marketing.

Always be safe rather than sorry.

0%
@& | ED
N

\ H “ ileOne
MotorWorld | compony

Full Color version

Divisional Logos: MotorWorld Group 15

Application Sizes Logo Color Options

The minimum application size for the Motor- You have 3 basic options from which to choose
World logo is 1.0 inch or 2.54 centimeters. The and a supplimental logo for specialized usage:
length is measured from the left side of the “M”

to the right side of “A MileOne Company”. — Full Color version

Logo Properties and Limits - All-black version

The MotorWorld logo should occupy its own

space. Always maintain a generous “safe” area. - Reversed version, in which the entire logo is
The minimum clearance can be determined by shown in white against a dark background.

using the “M” in the “MotorWorld” portion of the

logo as a guide no matter what size the logo is.

Q"""“i\
(O pige . 2
\!===’ A MileOne \ A MileOne
MotorWorld | compeny Mot A o
All-Black version Reversed version

Mile
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MILEONE'S BRAND Divisional Logos: MotorWorld Group e

MotorWorld Logo Use

For approved logo usage, please refer to the previous pages.

MotorWorld Logo Misuse
— Never use anything but the approved and provided logo.

— Never attempt to create your own MotorWorld logo.

- Never reproduce the logo in non-approved colors.

e 2
— Never stretch or alter the logo’s proportions. Mot‘d! rid Moto - | AMileOne
ompan
— Never enlarge or reduce the artwork beyond the next size provided. o P
- Never attach anything to the logo.
ne Altered/approved logg colors

— Never use part of the logo; it is an integral unit, always keep it whole.
— Never use the logo as part of a sentence or phrase.

— Never alter the horizontal orientation of the logo.

— Never use the logo in a crowded space.

— Never print on top of the logo.

=B
- Never use the logo as a watermark. A MileOne AMleOne
Company Company
Stretched or Manipulated Logo on white block on

dark backgrounds

Mile
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MILEONE'S BRAND Divisional Logos: Heritage, Herb Gordon, Collision ez

FONTS:

Futura Light Condensed

COLLISION Futura Light Condensed Obligue

Futura Medium Condensed

Futura Medium Condensed Oblique

Futura Bold Condensed

Futura Bold Condensed Oblique

Futura Extra Bold Condensed

Futura Extra Bold Condensed Oblique

HERITAGE

Tinch

min. size

1
i

- Minimum dlearance

- around the logo should .
-~ be determined using Futura Light

- the "0” from “ONE" in Futura Light Oblique

: Futura Book
HERITAGE :
: the logo. Futura Book Oblique

e, : Futura Medium

HERITAGE

Futura Medium Oblique

Futura Heavy

Futura Heavy Oblique
¢-100, m-43, y-0, k-0 60, m-0, y-79, k-0 60, m-60, y-40, k-100 Futura Bold Oblique
9, g-90, b-165 107, g-189, b-70 0, ¢-0, b-0 Futura Extra Bold .
#0079C1 #13167 #000000 Futura Extra Bold Oblique

AkzidenzGroteskBQ- XBdCndAlt
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MILEONE'S BRAND

Artwork

Digital files with .eps extensions should be used
for printed materials. Those with .jpg extensions
should be used primarily for the web and .pdf
for on-screen viewing. Please consult your ven-
dor for their preferred file format before submit-
ting artwork for production. Electronic files for
the divisional logos are available by contacting
the Marketing Department. Even if you have a
previous file on record if you are unsure it is the
most current version please contact Marketing.

Always be safe rather than sorry.

HERITAGE

Full Color version Full Color on dark background

Application Sizes
The minimum application size for the MileOne
Divisional logo is 1.0 inch or 2.54 centimeters.
The length is measured from the left side of the
“box" to the right side.

Logo Properties and Limits

The logo should occupy its own space. Always
maintain a generous “safe” area. The minimum
clearance can be determined by using the “O”
in the “ONE" portion of the logo as a guide no

matter what size the logo is.

Mile
>

W HERITAGE

W HERITAGE

All-Black version

Divisional Logos: Heritage, Herb Gordon, Collision 8

Logo Color Options

You have 4 basic options from which to choose:
- Full Color version

— Full Color on dark background

— All-black version

- Reversed version, in which the entire logo is

shown in white against a dark background.

Reversed version

© MileOne Automotive 2012 |  If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177 ’
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MILEONE’S BRAND Divisional Logos: Heritage, Herb Gordon, Collision "7

Llleﬁ

HEh""AGE

Divisional Logo Use

For approved logo usage, please refer to the previous pages.

On black/'with a white frame

Divisional Logo Misuse

— Never use anything but the approved and provided logo.
— Never attempt to create your own Divisional logo. '\Mle Vi
- Never reproduce the logo in non-approved colors.

— Never stretch or alter the logo’s proportions.

— Never enlarge or reduce the artwork beyond the next size provided.
- Never attach anything to the logo.

— Never use part of the logo; it is an integral unit, always keep it whole.
— Never use the logo as part of a sentence or phrase.

— Never alter the horizontal orientation of the logo.

— Never use the logo in a crowded space.

— Never print on top of the logo.

- Never use the logo as a watermark.
P HEZRITAGE

Stretched or Manipulated Logo on white block on
dark backgrounds

L
Mile
© MileOne Automotive 2012 |  If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177 ’

AUTOMOTIVE




MILEONE’S BRAND Divisional Signage: Heritage, Herb Gordon, Collision ner2o

Division Wide Logo Signage Use

For approved logo usage, please refer to the previous pages. H ERITAGE

Divisional Logo Misuse

— NEVER USE IN ANY INSTANCE EXCEPT FOR OUTDOOR SIGNAGE.
— Never use anything but the approved and provided logo.

— Never attempt to create your own Divisional logo.

- Never reproduce the logo in non-approved colors.

- Never stretch or alter the logo’s proportions. H ERB GORDON

- Never enlarge or reduce the artwork beyond the next size provided.

- Never attach anything to the logo.

- Never use part of the logo; it is an integral unit, always keep it whole.
- Never use the logo as part of a sentence or phrase.

- Never alter the horizontal orientation of the logo.

— Never use the logo in a crowded space.

- Never print on top of the logo.

- Never use the logo as a watermark.

© MileOne Automotive 2012 |  If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177




ALLSTATE LEASING Specifications & Standards PAGE 21

Y U © Minimum dlearance — 1 inch

A" t t . around the logo should ] FONTS:

: LE§S”\% € . be determined using AI Istate Optima Bold

Vehicles & Equipment 1he ”A" from ”A"Siuie" LEAS|NG U N iverS LT Std 53 EXtended
.~ in the logo. Vehices & Eadpmert Futura Light Condensed

Co ' Futura Light Condensed Oblique
Futura Medium Condensed

Futura Medium Condensed Oblique
Futura Bold Condensed

PHS 300 PIS 360 Futura Bold Condensed Oblique
Futura Extra Bold Condensed
:';03'9'3-13’] ZE;O' 0 :]6 8’7";0]’8)’9'73’7%0 Futura Extra Bold Condensed Oblique
nort et it Futura Light
A7 #130167 Futura Light Oblique
Futura Book
Futura Book Oblique
Futura Medium
PAS 123 Black Futura Medium Oblique
Futura Hea
-0, m-24, y-94, k-0 ¢-60, m-60, y-40, k-100 vy o
255, 1 9):1’ b17 0, g0, b-0 Futura Heavy Oblique
HFCA5 #000000 FuturaBold
Futura Bold Oblique

Futura Exira Bold
Futura Extra Bold Oblique

© MileOne Automotive 2012 |  If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177




ALLSTATE LEASING

Artwork

Digital files with .eps extensions should be used
for printed materials. Those with .jpg extensions
should be used primarily for the web and .pdf for
on-screen viewing. Please consult your vendor
for their preferred file format before submitting
artwork for production. Electronic files for the All-
state Leasing logos are available by contacting
the Marketing Department. Even if you have a
previous file on record if you are unsure it is the
most current version please contact Marketing.

Always be safe rather than sorry.

Allstate

LEASING
Vehicles & Equipment

Full Color version

Specifications & Standards

Application Sizes

The minimum application size for the Allstate
Leasing logo is 1.0 inch or 2.54 centimeters. The
length is measured from the left side of the “A” to
the right side of the “e”.

Logo Properties and Limits

The Allstate logo should occupy its own space.
Always maintain a generous “safe” area. The
minimum clearance can be determined by using
the “A” in the “Allstate” as a guide no matter

what size the logo is.

Allstate

LEASING
Vehicles & Equipment

All-Black version

© MileOne Automotive 2012 |  If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177

22

Logo Color Options

You have 3 basic options from which to choose:
- Full Color version
— All-black version

- Reversed version, in which the entire logo is

shown in white against a dark background.

Allstate

LEASING
Vehicles & Equipment

Reversed version

Mile
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ALLSTATE LEASING Specifications & Standards 2

Mile
NﬁluTOMﬂTIV[

ALLSTATE LERSH

Allstate Leasing Logo Use

For approved logo usage, please refer to the previous pages. NOT dn approvey logo

Alistate Leasing Logo Misuse

— Never use anything but the approved and provided logo.
— Never attempt to create your own Allstate Leasing logo.
- Never reproduce the logo in non-approved colors.

— Never stretch or alter the logo’s proportions.

— Never enlarge or reduce the artwork beyond the next size provided.

— Never attach anything to the logo. Rotated
— Never use part of the logo; it is an integral unit, always keep it whole.
— Never use the logo as part of a sentence or phrase.

— Never alter the horizontal orientation of the logo.

— Never use the logo in a crowded space.

— Never print on top of the logo.

- Never use the logo as a watermark.

Stretched or manipulated Logo on white block on

dark backgrounds

L
Mile
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ALLSTATE AUTO RENTALS Specifications & Standards e 2

© MileOne Automotive 2012

PMS 280

¢-100, m-85, y-5, k-22
r-1, g-33, b-105
#012169

PMS 123

-0, m-24, y-94, k-0
255 ¢-194, b-17
#FFC425

If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177

PMS 360

¢-60, m-0, y-79, k-0
r-107, g-189, b-70
#13C167

Black

¢-60, m-60, y-40, k-100
-0, g-0, b-0
#000000

""""""""""""""""""" © Minimum clearance 1 inch
Mistate - around the logo should [ ] FONTS:
Rentals ?I?ec{fallﬁrfnr];x(’i’;\jﬁggie" A l%(?nttgls Futura Light Condensed
A0 inthe logo. Futura Light Condensed Oblique

Futura Medium Condensed

Futura Medium Condensed Oblique

Futura Bold Condensed

Futura Bold Condensed Oblique

Futura Extra Bold Condensed
Futura Extra Bold Condensed Oblique
Futura Light

Futura Light Oblique

Futura Book

Futura Book Oblique

Futura Medium

Futura Medium Oblique

Futura Heavy

Futura Heavy Oblique

Futura Bold

Futura Bold Oblique

Futura Extra Bold

Futura Extra Bold Oblique




ALLSTATE AUTO RENTALS

Artwork

Digital files with .eps extensions should be used
for printed materials. Those with .jpg extensions
should be used primarily for the web and .pdf for
on-screen viewing. Please consult your vendor
for their preferred file format before submitting
artwork for production. Electronic files for the All-
state Auto Rentals logos are available by contact-
ing the Marketing Department. Even if you have
a previous file on record if you are unsure it is the
most current version please contact Marketing.

Always be safe rather than sorry.

Specifications & Standards

Application Sizes

The minimum application size for the Allstate
Auto Rentals logo is 1.0 inch or 2.54 centime-
ters. The width is measured from the left side of

n_n

the “triangle” to the right side of the s

Logo Properties and Limits

The Allstate logo should occupy its own space.
Always maintain a generous “safe” area. The
minimum clearance can be determined by using
the “A” in the “Allstate” portion of the logo as a

guide no matter what size the logo is positioned

25

Logo Color Options

You have 3 basic options from which to choose:
- Full Color version
— All-black version

- Reversed version, in which the entire logo is

shown in white against a dark background.

at.
Full Color version All-Black version Reversed version
L
Mile
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ALLSTATE AUTO RENTALS Specifications & Standards 2

Alistate Auto Rentals Logo Use

For approved logo usage, please refer to the previous pages. NOT dn approved logo NG an approved logo

Alistate Auto Rentals Logo Misuse

— Never use anything but the approved and provided logo.

— Never attempt to create your own Allstate Auto Rentals logo.

- Never reproduce the logo in non-approved colors. A\ ‘a\s
— Never stretch or alter the logo’s proportions. A\

— Never enlarge or reduce the artwork beyond the next size provided.

— Never attach anything to the logo. Rotated

— Never use part of the logo; it is an integral unit, always keep it whole.

— Never use the logo as part of a sentence or phrase.

— Never alter the horizontal orientation of the logo.

— Never use the logo in a crowded space.

— Never print on top of the logo. A te
- Never use the logo as a watermark. entals Auto
Stretched or manipulated Logo on white block on

dark backgrounds

L
Mile
© MileOne Automotive 2012 |  If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177 '
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ATLANTIC AUTOSPORTS

Al

=
AUTOSPORTS & ACCESSORIES

© MileOne Automotive 2012 |

Specifications & Standards

1inch
Minimum clearance around | minsze |
the logo should be determined , .

using the “n” from “Atlantic”

=
AUTOSPORTS & ACCESSORIES

in the logo.
10-38% Gray gradient Black
screens are used in the
“Atlantic” portion of ¢-60, m-60, y-40, k-100
the logo. r-0, g-0, b-0
#000000

If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177
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FONTS:

J21impact

Akzidenz-Grotesk B( Extra Bold Condensed Italic
Futura Light Condensed

Futura Light Condensed Oblique

Futura Medium Condensed

Futura Medium Condensed Oblique

Futura Bold Condensed

Futura Bold Condensed Oblique

Futura Extra Bold Condensed
Futura Extra Bold Condensed Oblique
Futura Light

Futura Light Oblique

Futura Book

Futura Book Oblique

Futura Medium

Futura Medium Oblique

Futura Heavy

Futura Heavy Oblique

Futura Bold

Futura Bold Oblique

Futura Extra Bold

Futura Extra Bold Oblique

25

AUTOMOTIVE



ATLANTIC AUTOSPORTS

Artwork

Digital files with .eps extensions should be used
for printed materials. Those with .jpg extensions
should be used primarily for the web and .pdf for
on-screen viewing. Please consult your vendor
for their preferred file format before submitting
artwork for production. Electronic files for the
Atlantic AutoSports logos are available by con-
tacting the Marketing Department. Even if you
have a previous file on record if you are unsure it
is the most current version please contact Market-

ing. Always be safe rather than sorry.

AUTOSPORTS & ACCESSORIES

Full Color version

Specifications & Standards

Application Sizes

The minimum application size for the Atlantic Au-
toSports logo is 1.0 inch or 2.54 centimeters.
The width is measured from the left side of the
“A" to the right side of the “c”.

Logo Properties and Limits

The Atlantic AutoSports logo should occupy its
own space. Always maintain a generous “safe”
area. The minimum clearance can be determined
by using the “n” in the “Atlantic” portion of the

logo as a guide no matter what size the logo is.

AUTOSPORTS & ACCESSORIES

All-Black version

© MileOne Automotive 2012 |  If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177
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Logo Color Options

You have 3 basic options from which to choose:
- Full Color version
— All-black version

- Reversed version, in which the entire logo is

shown in white against a dark background.

el (i

AUTOSPORTS & ACCESSORIES

Reversed version

Mile

>

AUTOMOTIVE




ATLANTIC AUTOSPORTS Specifications & Standards ¢

Atlantic AutoSports Logo Use

For approved logo usage, please refer to the previous pages.

Atlantic AutoSports Logo Misuse

— Never use anything but the approved and provided logo.
— Never attempt to create your own Atlantic AutoSports logo.
- Never reproduce the logo in non-approved colors.

— Never stretch or alter the logo’s proportions.

— Never enlarge or reduce the artwork beyond the next size provided.

— Never attach anything to the logo. Rotated
— Never use part of the logo; it is an integral unit, always keep it whole.
— Never use the logo as part of a sentence or phrase.

— Never alter the horizontal orientation of the logo.

— Never use the logo in a crowded space.

— Never print on top of the logo.

AUTOSPORTS #

NCCESSORIES

Stretched or manipulated Logo on white block on

- Never use the logo as a watermark.

dark backgrounds

L
Mile
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STANDARD COMMUNICATION

© MileOne Automotive 2012 |  If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177




STANDARD COMMUNICATION Introduction PAGE 31

Every day, MileOne stationary makes Examples

an impression on thousands of custom- The following pages show examples of corpo-
ers, prospects, suppliers, shareholders el Sigliienary,
and other important publics. These

impressions must always be positive.

All MileOne business stationary must

be clear and professional. The pieces

should “family” with one another, in-

cluding stationary created for corporate

and divisional use.

© MileOne Automotive 2012 |  If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177




STANDARD COMMUNICATION Letterhead PAGE 32

SIZE IN INCHES (letter)

»

Logo

Note: Measurement from left to right of “box”

0.7951"

1.2801"

-

www. mileone.com <0806 3

0.8012"

osos9 ¥
RUIe <P Steven B. Fader MileOne Automotive
n 5 p President & 1 Olympic Place
Welght Of rUle IS 25 pOInt‘ Chief Executive Officer Suite 1200
5 Towson, MD 21204 .
The length of the rule is 1.5735" 410.415.0500 -

sfader@mileone.com

Text

First line of type with person’s name is Futura Std

Heavy; point size is 8. The following line with the

person’s title is Futura Std Book; point size is 8. The

website url is Futura Std Book Oblique; point size
is 9.5. MileOne Automotive is Futura Std Heavy;
point size is 8. The lines below are Futura Std
Book; point size is 8. Leading for entire block of

text is 9.6 points. Text is flush left.

© MileOne Automotive 2012 |  If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177




STANDARD COMMUNICATION

Logo
0.6373" wide x 0.4325" high; measurement from
left to right of “box” and top to bottom.

Text

First line of type with person’s name is Futura Std
Heavy; point size is 13. The following line with
the person’s title is Futura Std Book; point size is
10.5 @ 75% shade of black. The direct, cell, and
fax lines are Futura Std Heavy in small caps; point
size is 5.95 @ 75% shade of black. The phone
#'s are in Futura Std Heavy; point size is 10. The
email address is Futura Std Book; point size is 10
@ 75% black. Leading for entire block of text is 12
points. Text is flush right. The address line is Futura

Std Medium Condensed; point size is 8.5 points.

Business Cards

SIZE IN INCHES

Brian Williams 1Y
Chief Marketing Officer m o
orecr 410.555.5555

ce 410.555.5555

rax 410.555.5555

bwilliams@mileone.com

MileOne Automotive © 1 Olympic Place, Suite 1230, Towson, MD 21204

AUTOMOTIVE

MileOne.com

© MileOne Automotive 2012 |  If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177
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STANDARD COMMUNICATION Envelope PAGE 34

SIZE IN INCHES

A
0.3875"
Logo
Note: Measurement from left to right of “box” s
MileOne Automotive
1 Olympic Place
Suite 1200

Rule
Weight of rule is .5 point.
The length of the rule is 1.1063" 2

Towson, MD 21204 A

Text
The MileOne URL is Futura Std Heavy; point size
is 9.5. The company name is in Futura Std Heavy;

point size is 8. The address is Futura Std Book;

point size is 8. Leading for entire block of text is

9.6 points. Text is flush left. The website url and

address are base aligned.

© MileOne Automotive 2012 |  If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177




STANDARD COMMUNICATION

For a strong corporate image, all e-mail
messages should identify the sender in
a standard and clear manner. Please
follow the example shown.

It is possible to create a default e-maill
signature through your e-mail program.
As in the example, you can set up the
program to automatically add your
signature to the end of every e-mail you
send.

E-mail signatures should be blue or
black text. To keep a professional look
and to minimize file size, do not add
any additional graphics, logos,
slogans, or messages to your e-mail
signature.

© MileOne Automotive 2012 |  If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177

Email Signatures

Signature Standards
Your signature type should always be san serif,
never all caps; point size is 10 and should

always inlcude the following:

- Full Name

- Job Title

— Company Name

- Company Address

— Direct phone #

— Cell phone # (optional)

— Fax # (if applicable)

— Opt-Out clause (must be included in any emails

directed to customers)

Example:

Firstname Lastname

Job Title

MileOne | Atlantic Automotive
1 Olympic Place, Suite 1120
Towson, MD 21204

Office: 123.456.7890

Cell: 123.456.7890

Fax: 123.456.7890

PAGE 35




THANK YOU

© MileOne Automotive 2012 |  If you have any questions regarding the use of the MileOne identity contact the » Marketing Department at + 1 410.602.6177




